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Course: M.A. Mass Communication 4th Semester (Lateral Entry) 

Paper: Newspaper Production and Management 

Paper Code: MSM-531-A Max. Marks – 30 

Note: Important Instructions for submission of Online-Assignments. 

Ø Attempt all questions from the following both assignments. Each question carries 
equal marks. 

Ø Typed and Xerox Copies of Assignments will not be accepted in any case. 
Ø All questions are to be attempted in legible handwriting and written on plane 

white A-4 size paper along with front page and content table. 
Ø Each page of the assignments must carry your Enrolment Number. 
Ø The Student needs to scan all pages of handwritten assignment in PDF format 

size, of maximum data 10 MB per assignment. 
Ø The student needs to upload assignments on students’ portal. 
Ø Read “How to upload online Assignments” and check the Instructions for online 

submission of Assignments please. 
Ø Each question carries 5 marks. 

 
ASSIGNMENT-I 

1. Explain the registration process for a new newspaper. 

एक नए समाचार प* के पंजीकरण 0ि2या को समझाएं। 

2. What are the various types of newsprint used in print media industry? 

ि0ंट मीिडया उ:ोग म< उपयोग िकए जाने वाले िविभ@ 0कार के समाचार प* के कागज Aा हC? 

3. What do you mean by Audit Bureau of Circulation? Explain. 

ऑिडट Eूरो ऑफ सकुI लेशन (Audit Bureau of Circulation) का Aा अथI है? इसे समझाएं। 

ASSIGNMENT-II 

1. Discuss the concept of script and other news packages. 

OPQ और अS समाचार पैकेजो ंकी अवधारणा पर चचाI कर<। 

2. What are the qualities of a good Editorial? 

एक अUे संपादकीय की िवशेषताएँ Aा हC? 

3. Write short notes on the following: (a) News as Commodity 

समाचार को वZु के [प म< िलख<।  (b) What is a paid subscription? 

पेड स]ि2^शन Aा है? 



GURU JAMBHESHWAR UNIVERSITY OF SCIENCE & TECHNOLOGY, HISAR 
Centre for Distance and Online Education 

 

 

Course: M.A. Mass Communication 4th   Semester (Lateral Entry) 

Paper: Radio and Television Production                         

Paper Code: MSM-531-B Max. Marks – 30 

Note: Important Instructions for submission of Online-Assignments. 

 

Ø Attempt all questions from the following both assignments. Each question carries 

equal marks. 

Ø Typed and Xerox Copies of Assignments will not be accepted in any case. 

Ø All questions are to be attempted in legible handwriting and written on plane 

white A-4 size paper along with front page and content table. 

Ø Each page of the assignments must carry your Enrolment Number. 

Ø The Student needs to scan all pages of handwritten assignment in PDF format 

size, of maximum data 10 MB per assignment. 

Ø The student needs to upload assignments on students’ portal. 

Ø Read “How to upload online Assignments” and check the Instructions for online 

submission of Assignments please. 

Ø Each question carries 5 marks. 
 

ASSIGNMENT-I 

What are some unique advantages of radio as a medium? 

रेिडयो के एक मा+म के ,प म. कुछ अि2तीय लाभ 7ा ह9? 

Explain the difference between DTH and cable TV services. 

डीटीएच और केबल टीवी सेवाओ ंके बीच अंतर BC कर.। 

Identify some best practices and innovations of successful DTH and cable TV providers. 

सफल डीटीएच और केबल टीवी Fदाताओ ंकी कुछ सवHIम Fथाओ ंऔर नवाचारो ंकी पहचान कर.। 

ASSIGNMENT-II 
What is artificial intelligence (AI)? Explain with examples . 

कृिMम बुNOमIा (AI) 7ा है? उदाहरण सिहत समझाएं। 

How to identify and define the target audience for a Tv program ? 

टीवी FोTाम के िलए लिUत दशWको ंकी पहचान और पXरभाषा कैसे कर.? 

What is the process of developing a brand identity? Explain in detail. 

Zांड पहचान िवकिसत करने की Fि[या 7ा है? कृपया िव\ार से समझाएं। 
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Course: M.A. Mass Communication 4th   Semester (Lateral Entry) 

Paper: Advertising Campaign Management 

 Paper Code: MSM-531-C 

 Max. Marks – 30 

Note: Important Instructions for submission of Online-Assignments. 

Ø Attempt all questions from the following both assignments. Each question carries 
equal marks. 

Ø Typed and Xerox Copies of Assignments will not be accepted in any case. 
Ø All questions are to be attempted in legible handwriting and written on plane 

white A-4 size paper along with front page and content table. 
Ø Each page of the assignments must carry your Enrolment Number. 
Ø The Student needs to scan all pages of handwritten assignment in PDF format 

size, of maximum data 10 MB per assignment. 
Ø The student needs to upload assignments on students’ portal. 
Ø Read “How to upload online Assignments” and check the Instructions for online 

submission of Assignments please. 
 

 

ASSIGNMENT-1 

1. How can campaign objectives be effectively set and analyzed? 

कै]ेन (अिभयान) के उ^े_ो ंको Fभावी ,प से कैसे िनधाWXरत और िवaेषण िकया जा सकता है? 

2. How does SWOT analysis help in developing a marketing strategy? 

SWOT िवaेषण (एनािलिसस) िवपणन रणनीित (माकc िटंग ef ैटेजी) के िवकास म. कैसे सहायक होता है? 

3. How does ad research contribute to the success of a campaign? 

िवgापन अनुसंधान (ऐड XरसचW) िकसी अिभयान (कै]ेन) की सफलता म. कैसे योगदान देता है? 

 

ASSIGNMENT-2 

1. What factors should be considered while budgeting for a campaign? 

िकसी अिभयान (कै]ेन) के बजट िनधाWरण के दौरान िकन कारको ंपर िवचार िकया जाना चािहए? 

2. What are the key steps in preparing a campaign for the launch of a product? 

िकसी उjाद (Fोडk) के लॉm के िलए अिभयान (कै]ेन) तैयार करने के मुn चरण 7ा ह9? 

3. What is the importance of media structure and options in campaign planning? 

कै]ेन योजना (oािनंग) म. मीिडया संरचना (efpर) और िवकqो ं(ऑsशंस) का 7ा महt है? 
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Course: M.A. Mass Communication 4th   Semester (Lateral Entry) 

Paper: PR Campaign Planning 

Paper Code: MSM-531-D Max. Marks – 30 

Note: Important Instructions for submission of Online-Assignments. 

 

Ø Attempt all questions from the following both assignments. Each question carries 
equal marks. 

Ø Typed and Xerox Copies of Assignments will not be accepted in any case. 
Ø All questions are to be attempted in legible handwriting and written on plane 

white A-4 size paper along with front page and content table. 
Ø Each page of the assignments must carry your Enrolment Number. 
Ø The Student needs to scan all pages of handwritten assignment in PDF format 

size, of maximum data 10 MB per assignment. 
Ø The student needs to upload assignments on students’ portal. 
Ø Read “How to upload online Assignments” and check the Instructions for online 

submission of Assignments please. 
Ø Each question carries 5 marks. 

ASSIGNMENT-I 

 

1. Explain the management of Public Relations campaigns. What are the key elements 

involved in a successful PR campaign? 

जनसंपकI  अिभयानो ंका 0बंधन समझाएं। एक सफल PR अिभयान म< शािमल 0मुख त` कौन-कौन से 

होते हC? 

2. What is the difference between misinformation, and disinformation? How can public 

relations professionals handle these issues effectively? 

गलत सूचना और झठूी सूचना म< Aा अंतर है? जनसंपकI  पेशेवर इन मुcो ंसे 0भावी ढंग से कैसे िनपट 

सकते हC? 

3.Discuss the concept of consumer motivation. How does motivation influence consumer 

behavior and decision-making? 

उपभोeा 0ेरणा की अवधारणा पर चचाI कर<। 0ेरणा उपभोeा fवहार और िनणIय-िनमाIण को कैसे 

0भािवत करती है? 
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ASSIGNMENT-II 

1.Explain the role of consumer attitudes and knowledge in shaping consumer satisfaction. 

How do these factors affect buying decisions? 

उपभोeा की मानिसकताएँ और gान उपभोeा संतोष को कैसे आकार देती हC, इसे समझाएं। ये 

कारक खरीद िनणIयो ंको कैसे 0भािवत करते हC? 

2. What is social marketing? Explain its basic principles and how it differs from traditional marketing. 

सामािजक िवपणन 7ा है? इसके मूल िसOांतो ंको समझाएं और यह पारंपXरक िवपणन से कैसे िभw है? 

 

3. Discuss the concept of Corporate Social Responsibility (CSR). Why is it important for businesses, 

and what are its future prospects? 

कॉपHरेट सोशल XरBॉNxिबिलटी (CSR) की अवधारणा पर चचाW कर.। यह yवसायो ंके िलए 7ो ंमहtपूणW है 

और इसके भिवz के {िCकोण 7ा ह9? 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


